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Abstract

This survey research aimed to study trust and characteristics of social commerce in terms of reputation,
size, information quality, transaction safety, communication, economic feasibility and word-of-mouth referrals
affecting the purchase intention via social media.

The population in the study was customers who used to buy products or service via social media and
lived in Bangkok. The closed-ended questionnaires with the reliability of 0.969 were implemented for
garthering data from 280 samples that used to purchase products or services via social media and lived in
Bangkok. Descriptive statistics utilized in data analysis were frequency, percentage, mean, standard deviation,
and inferential statistics to test the hypothesis was multiple regression analysis.

The study found that most of the respondents were single female, aged 20 - 30 years old with a
bachelor’s degree. Most of them work for private companies and earn average monthly income between 15,000
- 30,000 Baht. Facebook is the social media affecting their purchase decisions the most. The frequency in using
social media of respondents was more than 10 times per week and their average price per purchase via social
media was between 500 - 1,000 Bath. The results of hypothesis test found that trust and characteristics of social
commerce in terms of economic feasibility and word-of-mouth referrals affecting the purchase intention via
social media at .05 statistical significant level. These factors predicted the purchase intention via social media
of 54.3 percent. Additionally, characteristics of social commerce in terms of word-of-mouth referrals affected
the purchase intention the most, followed by the trust on online business and characteristics of social commerce
in terms of economic feasibility, respectively. In contrast, characteristics of social commerce in terms of size,
reputation, communication, transaction safety, and information quality did not affect the purchase intention via
social media.

Keywords: Trust, Characteristics of social commerce, Purchase intention, Social media
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